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Safe Harbor Statement 
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This presentation contains historical information and forward-looking statements within the 
meaning of The Private Securities Litigation Reform Act of 1995 with respect to the business, 
financial condition and results of operations of the Company. The words άōŜƭƛŜǾŜΣέ άŜȄǇŜŎǘΣέ 
άƛƴǘŜƴŘΣέ άǇƭŀƴΣέ άǎƘƻǳƭŘέ and similar expressions are intended to identify forward-looking 
statements. Such statements reflect the current views, assumptions and expectations of the 
Company with respect to future events and are subject to risks and uncertainties. Many factors 
could cause the actual results, performance or achievements of the Company to be materially 
different from any future results, performance or achievements that may be expressed or implied 
by such forward-looking statements, including, among others, potential litigation associated with 
the transaction, risks that the proposed transaction disrupts current plans and operations and the 
potential difficulties in employee retention as a result of the proposed transaction and in 
integrating the acquired business, the distraction of management and the Company resulting from 
the proposed transaction, changes in the markets in which the Company operates and in general 
economic and business conditions, loss of key customers and unpredictable sales cycles, 
competitive pressures, market acceptance of new products, inability to meet efficiency and cost 
reduction objectives, changes in business strategy and various other factors, whether  referenced 
and not referenced in this presentation. Various other risks and uncertainties may affect the 
Company and its results of operations, as described in reports filed by the Company with the 
Securities and Exchange Commission from time to time. The Company does not assume any 
obligation to update these forward-looking statements. 
 



To make the online life of 40+ SWAs easier and more enjoyable by 
offering them SIMPLE, SAFE and USEFUL products and services. 

Our Mission 
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ABOUT US Å Founded in 2000 

Å NASDAQ listed since 2006 (ticker: PERI) 

Å 140 employees in Tel Aviv and Seattle  

Å Experienced management team 

 

 

OUR 
CONSUMER 

Å Second wave technology adopters 

Å Fastest growing segment online 

Å Users who want simplify their time online 

Å Underserved market  

Å Defensible strategy 

 

 

OUR BRANDS Å IncrediMailTM, email & communications 

Å SmileboxTM,  photo sharing and social 
expression  

Å PhotoJoyTM photo discovery and enjoyment  

Å FixieTM, PC optimization  

Corporate Overview 

Perion Confidential 



ÅSenior positions in the workforce 

ÅAdult children living at home 

ÅTime poor 

ÅRetired & looking for life experiences 

ÅMoney to spend 

ÅExperimenting with technology 

50s 
60s 
70s 

Active Employed 

Active Retired 

Less Active Retired 

ÅConcerned that existing wealth lasts 

ÅHealth issues play a major role 

ÅUsing but still afraid of technology 

40s 
Reaching Career Peak 

ÅYoung teenage family 

ÅLow disposable income 

ÅTime poor 
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Our consumer:  
The 40+ Second Wave Adopter 



An Attractive Target Market 
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278 million 
consumers over 
the age of 40 are 
online in the US 
and Europe 
 
 
 
 
(Rosetta survey 12/10) 

Boomers spend more 
time online than any 
other age group. 
 
SWA spend 4+ hours 
per week on email 
and photo sharing & 
social media 
 
(Google, Truth about Boomers 
& TNS Media study 6/11) 

Over 50%  
of Boomers spend 
online $500 or more 
per year 
 
 
 
 
 
(Google, Truth about Boomers) 

Boomers are a better 
advertising audience 
than younger crowd - 
20% more click on 
sponsored links 
 
 
 
(Google, Truth about Boomers) 

Limited competition exclusively focused on this target audience 



Editing | Sharing | Creating | Discovery | Printing | Storage 

Email | Social Media | Video Chat | Translation 
Forums | Online Chat  | SMS | VOIP 

Photos 

Leisure & Planning 

Consumer Product 
Verticals 

Communication 

Security & Privacy 

To-do List  | Travel  | Music | Entertainment 
Calendar | Skill Games| Casual Games 

Finance & Health 
Tax refund  |  Insurance | Pay bills | Internet Banking 
Medical records | Dieting | Wellness 

Anti-virus | Anti-spam | Anti -spyware | Privacy Guard 
Backup | Link scanning | Password Management  
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Photos Communication Security & Privacy 

9ǾŜǊȅ ƳƛƴǳǘŜΧ 
Å168 million emails sent 
Å695,000 FB status updates 
Å98,000 tweets 
Å700,000 search queries 

 
Online communication 
companies make most of 
their revenue through 
advertising. 
 
The US advertising market 
will reach $35 billion in 
2012 ($15 billion just for US 
search marketing). 
 

9ǾŜǊȅ ƳƛƴǳǘŜΧ 
Å700,000 photos are taken 
Å190,000 photos uploaded on FB 
 

 
Older users upload as many 
photos as younger users 
 
Online photo service users 
will approach 110 million by 
2012  
 
Market estimated at over $5 
billion. 

Attractive Vertical Markets 

9ǾŜǊȅ ƳƛƴǳǘŜΧ 
Å232 computers get infected by 

malware 
ÅMore than 400 attempts to hack 

websites 
 

Proliferation of connected 
devices (mobile, tablets) 
enhances the need for 
security solutions. 
 
Internet Security industry 
estimated at $16 billion in 
2010 and growing at double 
digit rate. 
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Source: emarketer.com, PMA, focus.com infographics, pixable infographics, internetsecuritystockreview.com, infotrends 



2010 2011 2012 

Product Portfolio Evolution 
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IncrediMail ς webmail and desktop version 



IncrediMail iPad: a new way to consume email 

Perion Confidential 11 
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Smilebox ς bringing a smile to every heart 
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Smilebox on 
the iPhone 

Perion Confidential 
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PhotoJoy ς a new way to discover and enjoy your photos 

Perion Confidential 

PhotoJoy Social on the iPad & iPhone 
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IncrediAlbum ς sharing photos made simple 

Perion Confidential 
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AllmyPics ς new personalized homepage 

Perion Confidential 


